4 weeks course on Electronic and Digital Media Management

Theory Sessions:
· The process of content selection

· Fiction

· Non-fiction
· The role of collective unconscious and public sphere

· Audience studies

· Qualitative

· Quantitative

· Fixed Point Chart & Strategic Time Table

· Morning time-band

· Afternoon time-band

· Prime time

· Weekends

· Case study analysis of few successful shows:
· Drama series

· Reality shows

· Game shows

· News programs

· Marketing strategy in the age of media convergence

· Impactful brand designing

· Strategizing promo
· Overview of digital media marketing

· Intellectual Property rights

· Future of media in the age of AR and VR

Practical Session:

· Writing concepts for audiovisual medium
· Promo conceptualization
Assignment: 
· Dissertation on any aspect of Bangladesh media, as per participants choice
Study Tour:
· Qualitative Audience Research
